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Newsletter Article – Engage Your Workforce in the TWI Survey

Newsletter Article Content

If you publish an internal or external newsletter, we’ve made it easy to include the survey in your next edition. We’ve prepared a ready-written article that you can simply drop into your newsletter or intranet. 
The content is designed to clearly explain the purpose of the survey, encourage participation, and reinforce key messages, helping you build awareness and drive response rates with minimal effort.
*Tip: If you would like to add a graphic to your article, you could use one of the social media tiles, the email signature block or website banner graphics included in this marketing kit.

Headline:
Have Your Say: Help Shape a Thriving Transport and Logistics Industry

The Thriving Workplace Index (TWI) survey, is now open, and we need your voice. This is your opportunity to share your experiences and help drive meaningful change in the transport, warehousing, and logistics industry.
The initiative is a result of a partnership between Healthy Heads in Trucks & Sheds (Healthy Heads) and SuperFriend, with support from GT Insurance.
Why Participate?
Over the past eight years, research shows that people working in transport and logistics face persistently higher psychological risks than other industries. Frontline staff report higher exposure to stressors such as traumatic events, unclear roles, heavy workloads, and limited management support. These pressures contribute to stress, burnout, and workforce turnover, affecting both safety and performance.
Key industry insights from the Healthy Heads and SuperFriend 2025 Industry Forum include:
1. Disconnection and Leadership Gaps: Long shifts, remote work, and automation can leave people isolated. Only 69% of people working in transport and logistics feel people care about each other at work. Visible, capable leaders are critical to building trust and supporting mental health.
2. Work Design Matters: Systems often prioritise operations over people. Only 50% feel safe to speak up about mental health, and just 54% believe their organisation is mentally healthy.
3. Connection is the Catalyst for Change: Structured peer support, regular check-ins, and visible leadership can help reduce isolation and improve wellbeing. 
Your Input Makes a Difference
The TWI survey gives people across the industry a direct voice in shaping workforce wellbeing strategies. The insights collected via the TWI survey will inform practical solutions for:
· Building connected, resilient teams
· Developing visible, capable leaders
· Designing work and safety systems that treat mental health as non-negotiable.
How to Get Involved
Encourage your colleagues, teams, and networks to take part. To make promotion easy, a marketing kit is available for sharing across your workplace and community.
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Survey Link



Access the Marketing Kit here → https://www.healthyheads.org.au/resources-and-training/resource-portal/?_resource_category=twi-survey 
Together, we can create a safer, healthier, and more thriving transport and logistics industry. Your voice matters. Don’t miss the chance to make it heard.
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