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Healthy Heads Transport and Logistics - Thriving Workplace Index (TWI) Survey
TWI Survey – Marketing Kit Introduction

Welcome!
Thank you for supporting the transport and logistics Thriving Workplace Index (TWI) survey. This marketing kit is designed to make it simple for Healthy Heads partners, workplaces, and industry associations to promote the survey and encourage participation across their networks.
The survey data will be analysed end of August 2026, and your support is key to ensuring we capture the full picture of workforce wellbeing in the transport, warehousing, and logistics industry.

Background:
This is the first time an industry-specific TWI survey will be launched for transport and logistics. This survey is a critical opportunity to capture the real experiences of this diverse workforce and ensure future programs, investment, and support meet the needs of people on the road, in the sheds, and enable those in leadership roles. 
The survey is relevant to everyone in the industry, across all roles and levels, from employees to business owners and operators.

Together, we can:
· Build a stronger understanding of workforce wellbeing in transport and logistics
· Drive meaningful change in workplace culture, leadership, and mental health support
· Empower workers to have their voices heard and shape a safer, healthier industry.

What’s in This Kit
This kit includes everything you need to help spread the word:
· Email templates for internal and external audiences	Comment by Melissa Weller: Link these - Jordan where will we house these to be linked to? New library on our website?
· Social media posts and tiles (LinkedIn, Facebook) ready to share
· Newsletter or EDM article for company or association communications
· App push notification copy for mobile engagement
· Graphics and banners for digital promotion and inclusion on websites
· Survey links and QR codes for easy access (see below)
· Safety shares/toolbox talk statements

How to Use This Kit
1. Share With Your Teams
Send the email templates and/or newsletter articles to your teams and encourage managers to highlight the survey at team meetings or toolbox talks.
Display posters on safety boards, in break spaces and change rooms.

2. Share with your industry tenants, customers, members
Send the email templates to your own stakeholder lists and publish information in your newsletter articles. Encourage businesses across the industry to access this marketing kit and promote the survey in their workplaces to their entire workforce.

3. Promote Through Social Media
Use the pre-written LinkedIn and Facebook posts to engage your networks. Personalise posts with your own messaging for maximum impact.

4. Make It Easy to Participate
Include the survey link or QR code in emails, newsletters, and workplace noticeboards. The simpler it is to access, the more likely people are to respond.

5. Schedule Reminders
Plan regular reminders using internal and/or external communication channels. Consistent prompts help maintain engagement over the six-month survey window.

6. Safety Share and Toolbox Talk statements
Encourage use of the provided Safety Share and Toolbox Talk statements to ensure everyone across the industry hears about the opportunity to have their say and complete the survey.

Survey Engagement Tips

Assure Privacy: 
Clearly communicate that responses will be anonymous and confidential to encourage honest feedback. Provide assurance that their individual responses will not be identifiable.

Make it fun:
Gamify the survey through site leaderboards based on completion rates and/or offer incentives such as gift cards to motivate employees to complete the survey. You will need your own way of identifying who has completed the survey as the TWI is completely anonymous.

Communicate multiple times:
Recognise and thank people/teams for their participation as a way of reminding others to complete the survey. Use multiple channels to communicate, verbal reminders in safety shares, posters in break spaces and digital messaging. Always include a QR code or link for easy access to the survey.

Deadlines: 
Consider setting your own deadline for survey completion and communicate it clearly. Creating a sense of urgency can prompt people to act sooner.

Thank You

Thank you for helping us make this survey a success. Every response counts!
Take the Survey → https://www.surveymonkey.com/r/HHTS1  
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